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Forward Looking Statements s

This presentation contains forward -looking statements about, among other things, trend analyses and future events, future financial performance, anticipated growth, industry prospects, environmental, social and governance
goals, and the anticipated benefits of acquired companies. The achievement or success of the matters covered by such forward-looking statements involves risks, uncertainties and assumptions. If any such risks or uncertainties
materialize or if any of the assumptions prove incorrect, Salesforce’s results could differ materially from the results expressed or implied by these forward-looking statements. The risks and uncertainties referred to above include
those factors discussed in Salesforce’s reports filed from time to time with the Securities and Exchange Commission, including, but not limited to: impact of, and actions we may take in response to, the COVID-19 pandemic, related
public health measures and resulting economic downturn and market volatility; our ability to maintain security levels and service performance meeting the expectations of our customers, and the resources and costs required to
avoid unanticipated downtime and prevent, detect and remediate performance degradation and security breaches; the expenses associated with our data centers and third-party infrastructure providers; our ability to secure
additional data center capacity; our reliance on third-party hardware, software and platform providers; the effect of evolving domestic and foreign government regulations, including those related to the provision of services on the
Internet, those related to accessing the Internet, and those addressing data privacy, cross-border data transfers and import and export controls; current and potential litigation involving us or our industry, including litigation
involving acquired entities such as Tableau Software, Inc. and Slack Technologies, Inc., and the resolution or settlement thereof; regulatory developments and regulatory investigations involving us or affecting our industry; our
ability to successfully introduce new services and product features, including any efforts to expand our services; the success of our strategy of acquiring or making investments in complementary businesses, joint ventures, services,
technologies and intellectual property rights; our ability to complete, on a timely basis or at all, announced transactions; our ability to realize the benefits from acquisitions, strategic partnerships, joint ventures and investments,
including our July 2021 acquisition of Slack Technologies, Inc., and successfully integrate acquired businesses and technologies; our ability to compete in the markets in which we participate; the success of our business strategy and
our plan to build our business, including our strategy to be a leading provider of enterprise cloud computing applications and platforms; our ability to execute our business plans; our ability to continue to grow unearned revenue
and remaining performance obligation; the pace of change and innovation in enterprise cloud computing services; the seasonal nature of our sales cycles; our ability to limit customer attrition and costs related to those efforts; the
success of our international expansion strategy; the demands on our personnel and infrastructure resulting from significant growth in our customer base and operations, including as a result of acquisitions; our ability to preserve
our workplace culture, including as a result of our decisions regarding our current and future office environments or work-from-home policies; our dependency on the development and maintenance of the infrastructure of the
Internet; our real estate and office facilities strategy and related costs and uncertainties; fluctuations in, and our ability to predict, our operating results and cash flows; the variability in our results arising from the accounting for
term license revenue products; the performance and fair value of our investments in complementary businesses through our strategic investment portfolio; the impact of future gains or losses from our strategic investment
portfolio, including gains or losses from overall market conditions that may affect the publicly traded companies within our strategic investment portfolio; our ability to protect our intellectual property rights; our ability to develop
our brands; the impact of foreign currency exchange rate and interest rate fluctuations on our results; the valuation of our deferred tax assets and the release of related valuation allowances; the potential availability of additional
tax assets in the future; the impact of new accounting pronouncements and tax laws; uncertainties affecting our ability to estimate our tax rate; uncertainties regarding our tax obligations in connection with potential jurisdictional
transfers of intellectual property, including the tax rate, the timing of the transfer and the value of such transferred intellectual property; uncertainties regarding the effect of general economic and market conditions; the impact of
geopolitical events; uncertainties regarding the impact of expensing stock options and other equity awards; the sufficiency of our capital resources; the ability to execute our Share Repurchase Program; our ability to comply with
our debt covenants and lease obligations; the impact of climate change, natural disasters and actual or threatened public health emergencies; and our ability to achieve our aspirations, goals and projections related to our
environmental, social and governance initiatives.

Updated: September 28, 2022



Integrated C360 experience




Businesses Have Islands Of Trapped Data

7 1 % of company applications

are disconnected

| t Connectivity Benchmark Report, 2023.



Connecting
Islands of Data
Is Hard
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Decision makers report

9 5 % integration as the top challenge

for Al implementation



If | had All of my Data
Connected Icould...

Forecast across
Business Units &
Regions

loT Telematics

Personalized Patient
Engagement

Customer
Retention

Proactive

Personalized Engagement
-Service

from Real Time Data




Salesforce Data Cloud




Salesforce Data Cloud ——

Unlock trapped data to build a 360-degree view of the customer every team can act on
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How Data Cloud fits into the overall CRM platform
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Salesforce and Databricks
Partne rship
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Salesforce + Databricks Partnership Vision

Empowering customers to make more insightful decisions, act
faster, and drive better business outcomes using all of their
customer data.

Zero Copy Bring Your Own Analyze Your
Inte gration Model [akehouse




Unlock your Trapped data easily

Activate your data no matter where it is stored

Share data seamlessly between Data Cloud and

New Data Stream

Databricks Lakehouse with zero-copy

Bring Your Own Lake
Directly access data from an external lake or warehouse with zero-etl data federation

Enrich your CRM data with contextual and
relevant data from Databricks to help take action

Google BigQuery (Federa... Databricks (Federated) Amazon Redshift (Federa... . Snowflake (Federated)
Q Connect to live BigQuery tables % Connect to live Databricks tables Connect to live Redshift tables !f,f Connect to live Snowflake tables

shared with Data Cloud shared with Data Cloud shared with Data Cloud shared with Data Cloud

Other Sources

in the flow of work

Load a sample file in order to teach the system about your file's structure. At the end of this set up flow, you'll be able to specify where data should be retrieved from on an ng basis.

ongoi

. ., . Amazon S3 Google Cloud Storage _ Secure File Transfer Installed Data Kits
E a S I Iy S h a re u n Ifl e d c u sto m e r p rofl I e s fro m D a t a . Retrieve a file from Amazon e Retrieve a file from Google Import files from an SFTP- |i] Import from preconfigured
Simple Storage Service Cloud Storage enabled server with SSH data kits and packages

Cloud to Databricks Lakehouse

Mulesoft Anypoint Exchange
Access these pre-built connectors and more from Mulesoft Anypoint Exchange, Learn More [7'

. Amazon DynamoDB . Amazon EC2

ll ' Adobe Marketo v‘ Amazon Kinesis

Cancel

SF Data Cloud to Databricks Preview | Now!

Databricks to SF Data Cloud GA | June 13th




- Databricks Mosaic Al

Unlock Al on your data to drive hyper-relevant customer interactions

Model Builder

Bring your own predictive Al models

Manage Al models from a unified control

plane

BYOM with Databricks Mosaic Al

Developer Blog Post

Winter ‘24 release notes

GA | Feb 24

®

i1 DataCloud  Home Datast

treams DataModel “  Segments “  EinsteinStudio “  Identity Resolution “  Calculated Insights ~  More

Q_ search Salesforce

&

salesforce

@2 0a

Einstein Studio Home  Projects  Models Jobs Monitor ({#2)  Learning Center (3 5)
Models
Status Created 8y Created On Modified By
Any Anyone Any Date Anyone
Title Source Status
B No-Code Model Title No-Code @ Activated
B3 crested Model Tite No-Code Not Activated
Created Mode! Title No-Code Not Activated
Uploaded Model Title Uploaded © Activated
Uploaded Model Title Uploaded @ Activated
Registered Model Title Registered (Sagemaker) @ Activated

Registered Model Title

B8 created Model Titie

“Model Title

z

Registered (Vertex Al)
No-Code
No-Code
No-Code
No-Code
No-Code

Ranistared (Sanamaker)

Activate

4

Lightning App
Builder

Not Activated
Not Activated
Not Activated
Not Activated

@ Activated

@ Activated

# activated

Analytics

Created By
@ samic volina
@ Mar camper
8 soxver
@ semic voina
@@ wvar camper
T
8 xuer
@ savic votina
@ var camper
8 e
8 ver
@ amic voiina

A Camnar

Flow Automation

Modified On

Any Date

Created On

Feb 15, 2023

Feb 15, 2023

Feb 15, 2023

Feb 15, 2023

Feb 15, 2023

Feb 15, 2023

Feb 15, 2023

Feb 15, 2023

Feb 15, 2023

Feb 15, 2023

Feb 15, 2023

Feb 15, 2023

Fah 18 20123

in the flow of work

Modified By
o Jamie Molina
@ vior Comper
@ oo ruter
@ ssmie voiina
@ war camper
@ oxue
@ sier
@ vamie Moiina
@ vor camoer
@ oo ter
@ e
@ Jamic Molina

B siar camnar

+ New Model

Sea =

Modified On &
Feb 15, 2023 2
Feb 15,2023 ¥
Feb 16, 2023 v
Feb 15,2023 v
Feb 15, 2023 -
Feb 15, 2023 v
Feb 15, 2023 v
Feb 15, 2023 -
Feb 15,2023 -
Feb 15, 2023 v
Feb 15,2023 v
Feb 15, 2023 2
Fah 15 2073 v

Data Export,, SQL,
SOQL, REST APIs



https://developer.salesforce.com/blogs/2024/03/use-model-builder-to-integrate-databricks-models-with-salesforce
https://help.salesforce.com/s/articleView?id=sf.c360_a_ai_byom_use_databricks_models.htm&type=5

Connected Experience




Results can be shared back with Databricks to

Al-Inferences
% leverage their Al and analysis tools to forecast

future store inventory levels based on
campaign results

Increase Conversion With Personalized Expe&#enc
Optimize Performance

Customers can use Al to predict product interest by
analyzing behavior such as browsing history, purchase

Connect, Harmonize &
Unify Data . S
) ) patterns, and search queries. For example, Al can identify
Using zero-copy, customers can pullin data that a customer frequently viewing running gear is likely
interested in new fitness accessories.

housed in Databricks as well as Salesforce
CRM

Activate CRM

They can activate this audience across all
channels including commerce,
email/SMS/web/social/ads - creating q
connected & personalized discount journeys e
\ tor their customers. Data can be shared with >
' Sales/Service teams in the flow of work and
process automation within the CRM

Create Operational Unified Profiles
They can combine this Databricks data with their Commerce,
Sales, Marketing and Service data in Data Cloud to create
operational customer profiles




How Data Cloud & Databricks Work Together
Zero Copy Architecture

S
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Databricks
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S
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Bring Your Own Model with Databricks

Activate Custom Al in the Flow of Work

o%e @ Data Cloud @ Databricks

(J
L Y J
Zero Copy Sharing

CRM Apps, Data Share Databricks Mosaic Al

Workflows R < (e

Build and train models
in Databricks

Salesforce Flows

Share data

ReC|pes via Salesforce Model monitoring
Connector - 7 and retraining
- ~
Data Actions Einstein 1 Studio _-
(Model Builder) -~
. e Deploy ML Model
Activations External Model .
Invoke ML Inference Online Deploy ML
List, Record Views : ° & Batch models
. Data Cloud Object
Activate Custom Al 7 . ,
in the Flow of Work Register
inference

endpoints




Demo




Salesforcldata Cloud

A hyperscale data platform built into Salesforce

Know your customers

Connect, federate, and harmonize data from any product and
system into a complete view of every customer

Acton Al the flow ofwork

Empower teams to engage customers, at every touchpoint, with

relevant data and insights on the #1 Al CRM

Enrich yourdata with open access

Integrate any system seamlessly with Data Cloud, an open and

extensible data platform

Zero Copy - SF Data Cloud to Databricks

Zero Copy - Databricks to
SF Data Cloud

BYOM with Databricks

Preview | Now!

GA | June 13th

GA | Spring ‘24
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Next Steps

Read the Bring Your
Own Model blog post

%‘z‘
M‘A

Come find us at Booth
#35

Join
Now!

Ask your account team
to join the Zero Copy
Preview
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