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HOW DOES DATA REACH THE BUSINESS?

@ >

Your data team ...but can the rest
has the data of the business
ready to go... get value from it?
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HOW DOES DATA REACH THE BUSINESS?

@ 2]

Your data team 24% of collected ...but can the rest

has the data data is never used of the business
ready to go... get value from it?
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GET YOUR DATA TO THE LAST MILE

@ 2

Your data team + Date dlscévery. . ...but can the rest
has the data - Use case‘ |dent|f|catl?n of the business
ready to go... - Preparation & analysis get value from it?

Sharing insights
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GET YOUR DATA TO THE LAST MILE

@ 2

Your data team + Data dlsc?very. . ...but can the rest
has the data - Use case‘ |dent|f|cat|?n of the business
ready to go... Preparation & analysis get value from it?

‘ - Sharing insights ’

Al-enhanced
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DATABRICKS
+ ALTERYX
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Databricks is your data infrastructure.

DATA'Al SUMMIT
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Databricks is your data infrastructure.

Alteryx is the easy, no-code interface for your infrastructure.
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ALTERYX DESIGNER CLOUD

Al-assisted transformations in a drag-and-drop canvas

Pizza Revenue Insights 2022

Prep and Parse Pizza Performance to Plan With Pizzazz! e Choose from no-code bUI|dIng

@O ivestizipirep blocks to structure, join, union,
1(! - o oo aggregate, and more

@ FeatireEnginesrive 1~ J e Speed up productivity with Al-
powered suggestions

e Leverage Databricks as your
execution engine
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ALTERYX AUTO INSIGHTS

Give business users their own data expert

Average Days Late per Order ID increased to 5.44 total in 26-31 Dec 2021.

e Critical (1 5.91) saw an increase and contributed the most to raising the ° Q u iC kl y S u rfa Ce a u to m ated

overall Average Days Late per Order ID. Average Days Late | n S | g hts

e Whilst ¥ and Not Specified (V -1.09) saw a decrease and per Order ID

lc;ntributed the most to reducing the overall Average Days Late per Order ?(4)'22 s () S u m m a ri Z e a n d e X p | a i n b u Si n e SS
e Ofthe 5 Order Priority, 2 Order Priority increased, while 3 Order Priority re S u Its I n C I ea r' S l m p I e n a t u ra |

decreased. language and intuitive

Show data table Recommended Chart v Chartoptions v T Full screen := Legend V i S u a | i Z atio n S

e Playbooks: Input your own
dataset to generate use cases
for your business goals

o
80
I
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Today’s dibdb dibh db dib dib dik dib 4B
Analytics Today’s Business Experts
Experts

Your future Al-powered
analytics team
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SUPPLY CHAIN
USE CASE
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How will the business use this shipments dataset?

\\’ databricks Q Search data, notebooks, recents, and more... cloudconnectors-dev-8ab-e1 v

@ New

i1 Workspace

Catalog Explorer G send feedback Add data v Browse DBFS © cloudconnectors... 24 GB, 6

Catalog [S 27 Catalogs > unity_cloud > supply_chain_demo >

Recents . . .
@ unity_cloud.supply_chain_demo.shipments ¢ :
& catalog eto Y v
| Overview Sample Data Details Permissions History Lineage Insights Quality

Workflows databricks_test_actual_new_cdf_bkp

databricks_test_expected
default

Compute 1.2 Shipping_Cost 1.2 Unit_Price 1% Quantity % Hoarding 1% Transaction 2% Warehouse

6.89 4.13 No Aurora
development

6.89 4.13 No Aurora

£ sqL Editor emply_schema 9.17 6.48 Aurora
empty_schema_no_perm
Queries 19.99 27.75 Aurora
global_temp
| Dashboards . 6.19 8.6 Aurora
gym_membership_churn_demo

6.17 28.15 Aurora
Alerts information_schema

3.9 65.99 Aurora

Query History keep_it_empty_do_not_add_tables

logan_temp 5.83 7.64 A
SQL Warehouses o 1.39 10.94 Aurora
netflix

px_shield 8.93 4.53 Aurora

px_shield_output 5 35.99 Aurora

sandbox 39.4 Aurora

Job Runs

[l Data Ingestion

8
8
S
S
S
S
8
8
8
8
8
S]
S]
8
8
S

supply_chain_demo 288 Aurora
Y, Delta Live Tables ﬁ shipments 35.44 Aurora

@ test_hive_issue 78.69 Aurora
S testing-schema 5.98 Aurora
) Playground & testing-schema 9.1 Aurora
Il Experiments & travel_planning_demo 34.77 Aurora

& Features > @ unity_cloud2 2.94 Aurora

" 14.2 Aurora
Models Delta Sharing
Aurora
(> Serving
External Data L Aurora
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End users in Alteryx Analytics Cloud can search Databricks Unity Catalog

EEE ®° ANALYTICS CLOUD Overview Library Connections Data Schedules Jobs

Import Data

Q search.. Choose atable

A Upload AG_Databricks

* S3 Private Data Storage Q fearch..

PARTNER
ENABLEMENT

AG_Databricks
Alteryx Salesforce system

DatabricksCS_AWS .
unity_cloud

DBXtest
unity_cloud2
SE ENABLEMENT

MGMT (Management

hive_metastore
Role) -
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End users in Alteryx Analytics Cloud can search Databricks Unity Catalog

®° ANALYTICS CLOUD Overview Library Connections Data Schedules Jobs
Import Data

OUD Overview Library Connections Data Schedules Jobs
Q search... Choose atable

Upload AG_Databricks

S3 Private Data Storage Q kearch.. Choose atable

PARTNER AG_Databricks / unity_cloud “reate Dataset with SQL
Order_ID Warehouse_ID Order_Date Arrival_Date Order_Pr:
ENABLEMENT

Q search... Bueds

AG_Databricks 18561
90431

Alteryx Salesforce systen 91200

2020-01-09 2020-01-30 Not Specif:
2020-01-09 2020-01-31 Not Specif:
2026-01-10 2020-01-28 Not Specif:
2020-01-12 2020-02-02 Not Specif:
20206-01-15 2020-02-04 Not Specif:

. . 86144
DatabricksCS_AWS . 0 B shipments ®

unity 88958 2020-01-17 2020-02-07 Not Specif:

DBXtest 87654

unity 90185

2020-01-30 2020-02-18 Not Specif:

2020-01-31 2020-02-24 Specif:
SE ENABLEMENT

MGMT (Management .
Role) hive_r 32164

866480 2020-02-02 2020-02-24 Specif:

N N NN NN NN NN DNMN

2020-02-02 2020-02-24 Specif:

19 Columns
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Create a data layer in Alteryx Auto Insights

®)  AUTO INSIGHTS

( Upload Files Create Connection

Owned by me Shared with me set

Name < Use a dataset below to create a Data Layer. To create a new dataset, Upload Files or Create a Connection in Alteryx Analytics
Cloud.

shipments
Datasets

Playbook: Use Case 1: Sales Perfi

Playbook: Customer Behavior At

shipments Alex Gnibus
Playbook: Enhance Customer Ex

Vacation Bookings Data Chicago_Stores 20240521_233743.parquet Calli Morales

Playbook: Customer Preference

Chicago_Customers 20240521 _233700.csv Calli Morales
Playbook: Identifying Preferred ]

Travel Preference Data Llnbal Dacbaiicnnt Pacliaman Rl
Rows per Page: 25 1-25 of 409

Playbook: Understanding Custor

Playbook: Churn Rate Reduction

Gym Membership Churn Analysis Blake Bennett 02 Feb 2024 at 9:50am
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Discover use cases from your dataset with Playbooks

AUTO INSICHTS Missions Search Datalayers Playbooks

@® Playbooks uses Al to suggest use cases and reports. This technology is new and improving.
Playbooks
Evaluate analytics use cases and reports. Learn more

Enter aScenario (®) Scan your Data

Scan your datato explore Al-generated reports @

Select a report that matches your needs to edit and distribute to your team

#2 Playbooks is powered by Al

Text prompts and, where applicable, the structure and randomized sample values of datasets used to generate use cases
will be shared with Microsoft Azure Cognitive Services in order to power Playbooks' recommendations. When using
Playbooks, all terms and policies of Azure Cognitive Services also apply.
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Discover use cases from your dataset with Playbooks

AUTO INSIGHTS Missions Search Datalayers Playbooks

Use cases shipments

DATA'Al SUMMIT

Select a use case
Based on your dataset, we think these use cases would be a great match for you.

Optimize Order Processing Efficiency

Analyze the average sales, transactions, and quantities per Order_ID to identify
inefficiencies in the order processing system. By comparing these metrics
across different warehouses, shipping modes, and order priorities, patterns
might emerge that could help streamline operations.

Generate report v

Identify Late Delivery Causes

By analyzing average days late per Order_ID in relation to the warehouse,
shipping mode, and order priority, possible reasons for late deliveries can be
identified. These insights can be used to take corrective actions to improve on-
time delivery rates.

Open weekly report >

(S Improve Shipping Cost Management

By analyzing the relationship between shipping cost and other variables such as
warehouse, order priority, and shipping mode, potential areas for cost
reduction can be identified. For instance, certain shipping modes could be more
cost-effective for certain types of orders or from certain warehouses.

Generate report v

Warehouse Performance Evaluation

The performance of each warehouse can be evaluated by comparing average
transaction, sales, and quantity per Order_ID. This can reveal underperforming
or overperforming warehouses, guiding resource allocation and operational
strategy.

Generate report v
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|dentify late delivery causes with Al-generated insights

("ﬂ_»" AUTO INSIGHTS Missions Search Datalayers Playbooks

< Return to all Missions = Playbook: Identify Late Delivery Causes v S Expanded v [ <7 Send via Email ‘ [ ™ Subscribe ‘ [ () Share } ¢ Edit Mission

MISSION SUMMARY
Playbook: Identify Late Delivery Causes

Mission Summary Magic Documents

Mission Summary
Click here to get a summary of your insights. [A Mission description

This report aims to identify the causes of late deliveries by analyzing various factors such as warehouse, shipping mode, and order
Overview of Delivery Timeliness priority. It will help in improving the on-time delivery rate, increase customer satisfaction, and reduce penalties for late deliveries.
Average Days Late per Order ID

26-31 Dec 2021 vs 19-25 Dec 2021 Use case

Identify Late Delivery Causes

Impact of Warehouses on Delivery Timeliness
Average Days Late per Order ID comparing Wa...
26-31Dec 2021 vs 19-25 Dec 2021

Overview of Delivery Timeliness SOURCE: SHIPMENTS i Options

This page provides an overview of the average days late per Order_ID. It sets the stage for the following deep-dive anal...
View more

Impact of Shipping Mode on Delivery Timeliness

Average Days Late per Order ID comparing Shi... ©  Average Days Late per Order ID 5.44 1 0.22 (4.25%)
26-31Dec 2021 vs 19-25 Dec 2021 26-31Dec 2021 vs 19-25 Dec 2021

What caused this 1 0.22 increase in Average Days Average Days Late per Order ID for 19-25 Dec 2021 to 26-31 Dec 2021

Late per Order ID?
Average Days Late per Order ID comparing Or... A

26-31Dec 2021 vs 19-25 Dec 2021 Express Air
Ship Mode

Impact of Order Priority on Delivery Timeliness

City-wise Breakdown of Late Deliveries Critical

Average Days Late per Order ID comparing City
26-31Dec 2021 vs 19-25 Dec 2021

Impact of Hoarding on Delivery Timeliness
Average Days Late per Order ID comparing Ho...

DATA'Al SUMMIT

Order Priority

Aurora
City

Aurora
Warehouse

age Days Late per Order ID
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Generate emails and presentations with Magic Documents

Mission Summary Magic Documents Are We in the nght 'Shlp' MOde?

e Express Air shipping mode is contributing to the delivery delay
Documents N WABEIHERE e Regular Air, however, is helping reduce the delay
e Most shipping modes have seen an increase in delay

e Recommendation: Reconsider the utilization of Express Air
X Edit presentation O and potentially increase usage of Regular Air

Medium

i o

(J® Adjust max slide length

Audience ®

Head of Supply Chain

Objective O

Improve results

Al-Generated business recommendations ()

Priority Paradox

Include recommendations

e Critical orders are contributing to the increase in delivery
delay
Topic ® " . .
* Medium and Not Specified orders are helping reduce the
Playbook: Identify Late Delivery Causes overall delay —
ritical
e Out of 5 order priorities, 2 have seen an increase in delay

Language e Recommendation: Review processes for handling Critical
orders and implement strategies to improve timeliness for these

English high-priority deliveries

DATA'AI SUMMIT ©2024 Databricks Inc. — All rights reserved




CONTINUE THE JOURNEY

Take action with other Alteryx Analytics Cloud applications

Designer
Cloud
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CONTINUE THE JOURNEY

Take action with other Alteryx Analytics Cloud applications

Designer
Cloud

Machine
Learning
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CONTINUE THE JOURNEY

Take action with other Alteryx Analytics Cloud applications

Designer Machine
Cloud Learning
Location

Intelligence
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CONTINUE THE JOURNEY

Take action with other Alteryx Analytics Cloud applications

Designer Machine
Cloud Learning
Location App
Intelligence Builder
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RESOURCES

Get started with Alteryx + Databricks to reach the last mile of analytics

Launch Alteryx from
Databricks Partner Connect

e Find the Alteryx Designer Cloud
tile in Partner Connect to start a
free trial with your Databricks
connection configured

Read the Databricks +
Alteryx Best Practices Guide
e Learn how to set up your

Databricks connection in the
environment of your choice

Visit our booth!

o Chat with an Alteryx expert
right now to learn more
about how the business can
get more value from your
Databricks stack.

DATA'Al SUMMIT
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THANK YOU!
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